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Massachusetts Coastal Pine 
Barrens Partnership 

Mission

■ To bring about broad recognition of the unique qualities and 
intrinsic value of the Massachusetts Coastal Pine Barrens

■ To ensure the protection of its most endearing cultural and 
environmental attributes and its amazing diversity of plants and 
animals

■ To continually celebrate the Pine Barrens' important contributions 
to our quality of life, to the landscape's resiliency, and to the 
Barrens' enduring appeal to residents and visitors alike.



Our Steering Committee
Heather McElroy, Natural Resource Specialist, Cape Cod Commission

Paul Gregory, Management Forester, Massachusetts Department of Conservation & Recreation (DCR)

Tim Simmons, Restoration Ecologist 

Mary Griffin, Regional Director Southeast, Cape and Island, Massachusetts Audubon Society

Eric Walberg, Senior Program Leader, Climate Services, Manomet

James Rassman, DCR Stewardship Coordinator Waquoit Bay National Estuarine Research Reserve

Tonna-Marie Rogers, Coastal Training Program Coordinator, Waquoit Bay National Estuarine Research 
Reserve 

Lee Pulis, Herring Pond Watershed Association

Bill Labich, Senior Conservationist Highstead;  Consultant, Pine Barrens Partnership

Sharl Heller, Coordinator, SEMPBA

Frank Mand, Coordinator, SEMPBA 

Evelyn Strawn, Coordinator, SEMPBA 



Modern Marketing Misconceptions

Social media is an effective tool for non-profits 

■ Ubiquitous 

■ Expensive

■ Time Consuming





Pine Barrens Partnership Survey 





Pine Barrens Signage





Closing Thoughts 

■ Mix human values with science 

■ Inexpensive, resource-efficient communications 
methodologies must be part of the mission not just a strategy 
of nonprofits

■ Value of conservation must be seen and communicated in 
language that reflects the broadest possible audience, using 
common, non-scientific language 


